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SRI VENKATESWARA COLLEGE
(UNIVERSITY OF DELHI)

EVENT REPORT

NAME OF THE EVENT: Markopolis 2.0

DATE DEPARTMENT COMMITTEE/SOCIETY COORDINATORS’ NAME
9th November 2022 Commerce MAC: The Marketing Club Dr. Shruti Mathur
TIME VENUE NUMBER OF

PARTICIPANTS
NATURE: Outdoor/Indoor;
online/offline/hybrid

10:00 AM New Seminar
Hall, Audi Lobby,
Room 216

Seminar: 142
Competition: 159

Offline

FINANCIAL
SUPPORT/ASSISTANCE
(if any):

SELF FINANCED

BRIEF INFORMATION ABOUT THE ACTIVITY

TOPIC/SUBJECT OF
THE ACTIVITY

A seminar on the topic “Inside the mind of a Marketer” and
competition ranging from a quiz to an on the spot ad making
round and a case study round.

OBJECTIVES To test the marketing acumen of the budding marketers by
giving them a wide set of challenges to face with their prior
knowledge and critical thinking.

METHODOLOGY Conducted in 3 round-
1) Quiz- Prelims
2) AdBaazi- Round 2
3) Casette- Round 3

INVITED SPEAKERS
WITH AFFILIATION
DETAILS
( IF ANY)

Saurav Fialok
Founder of Mello, Ex-Marketing Head and founding member at
Seekho.ai

OUTCOMES The participants and organizers learnt a lot about on ground
marketing strategies, problem solving and more from the guest
speaker, one another and the judges.
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PROOFS & DOCUMENTS ATTACHED (Tick mark the proofs attached):

1
Notice  &

Letters
✔

2
Number of Participants &

Name of participants
✔  

3
Video clip

4
Photos
✔

 
5

Feedback
Form &
analysis

6
News clip

with details

7
Sample Copy of the

Certificate

8 
Posters/
Invites
✔

9
Event report
Attested by

Event
Coordinator &

IQAC
Coordinator

 

10
Any other
document
✔

IQAC Document No:  IQAC/SVC/2022-
2023/COM/08

Criterion No: 1 and 5

Departmental file no: COMMERCE/2022-
2023/MAC

IQAC file No:
SVC/2022-23

NAME OF
TEACHER &
SIGNATURE

NAME OF HEAD/
COMMITTEE INCHARGE &
SIGNATURE

IQAC COORDINATOR (SEAL &
SIGNATURE)

Dr. Shruti Mathur Dr. Shruti Mathur
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For Reference

Criterion I Curricular Aspects (planning
& Implementation)

Criterion
V

Student Support & Progression

Criterion II Teaching Learning &
Evaluation

Criterion
VI

Governance

Criterion III Research, Innovations &
Extension

Criterion
VII

Institutional Values & Best
Practices

Criterion IV Learning Resources and
Infrastructure
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REPORT

Name of the event: Markopolis 2.0

Date: 9th November, 2022

MAC; The Marketing Club of Sri Venkateswara College organised a workshop - “Inside the mind of a
marketer” on November 9th, 2022, conducted by Mr. Saurav Fialok, Founder of Mello. The speaker made
an effort to decipher the numerous advertising tactics utilised by brands during this workshop. This was
followed by an exhilarating competition consisting of two rounds, to test the marketing skills of students.

The ceremonial lighting of the lamp in honour of Mother Saraswati, the Goddess of knowledge, marked the
beginning of the inaugural session at 10:00 A.M. in the Seminar Hall. Mr Saurav Fialok (Guest Speaker),
Prof. C Sheela Reddy (Principal), Dr. S Venkat Kumar (Vice Principal) graced this wonderful occasion.

(Lighting the lamp by our Vice Principal; Dr. S Venkat Kumar and our guest speaker; Mr. Saurav Fialok)

The organizing committee included Ms. Sunita Chhabra (Teacher in Charge), Dr. Shruti Mathur
(Convenor), Dr. Pooja Jain, Dr. Neha Singhal and Ms. Angel Josy Lakra.
The guest speaker was presented with a sapling by the vice principal as a token of gratitude.

4



(Workshop conducted by Mr. Saurav Fialok)

This was followed by an address from the Vice Principal of our college. And finally, Mr Saurav Fialok
conducted the speaker session. The speaker enlightens students on how a marketer plans campaigns and
what are the numerous factors- emotional, and cultural delved into, for a marketing success. Afterwards,
there was a short quiz to gauge how well the students understood the ideas the speaker had covered. A vote
of thanks from the president of the club marked the end of the seminar  and beginning of the on campus
rounds of competition.

Beginning with the cross- college competition,the prelims were
conducted early on, which tested the marketing acumen of  the
159 participants in the form of an online quiz. On ground there
were essentially two rounds.The first round was AdBaazi
wherein 10 shortlisted teams were invited on campus and were
given a product to market to the judges on the spot as an
advertisement. The judges for this round were Ms Sejal
Makhija (Alumni, Batch of ‘21) and Dr. Shruti Mathur
(Convener). Six teams were selected to qualify for the third and
final round.

(The Second Round of Markopolis 2.0- AdBaazi)
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(The Third Round of Markopolis 2.o- Casette, the case study round)

The teams which advanced to the third round, Casette, were required to come up with optimal solutions to
revive the fallen companies during the Covid pandemic. The participants prepared a powerpoint presentation
on the spot. The time allowed per team was 9 minutes which included 6 minutes for the presentation and 3
minutes from cross questioning by our judges- Ms Sejal Makhija (Alumni, Batch of ‘21) and Ms. Angel
Josy Lakra. The participants were judged for their creativity, structure, confidence, feasibility, uniqueness
and presentation in both the rounds.

WINNERS OF THE COMPETITION

● First Position: Team Synergy
1. Parushi Goyal, Vivekananda Institute Of Professional Studies

2. Samridhi Gupta, Vivekananda Institute Of Professional Studies

3. Juhi Dhawera, Vivekananda Institute Of Professional Studies

● Runner Up: Team Ignite
1. Ananya Chopra, Sri Venkateswara College

2. Avishi Chopra, Sri Venkateswara College

3. Sowmya Iyer, Kamla Nehru College
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(Poster for the seminar)

(Poster for the competition)
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List of Participants of the Competition
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List of Participants of the Workshop
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