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SRI VENKATESWARA COLLEGE  

(UNIVERSITY OF DELHI) 

 

EVENT REPORT 
 

NAME OF THE EVENT: CONSORTIUM’ 2026 (Annual Fest) 

DATE DEPARTMENT COMMITTEE/ 

SOCIETY 

COORDINATORS’ 

NAME 

12/02/2026 

& 

13/02/2026 

Commerce Commerce Society Dr. Vinod Kumar 

TIME VENUE NUMBER OF 

PARTICIPANTS 

NATURE: 

Outdoor/Indoor; 

online/offline/hybrid 

9:00 AM  

TO  

2:00 PM 

Seminar Hall; 

301; 302 

 

121 Indoor; Offline 

FINANCIAL 

SUPPORT/ 

ASSISTANCE (if 

any): 

Commerce Association Fund of Rs. 35,000/- 

 

BRIEF INFORMATION ABOUT THE ACTIVITY 

TOPIC/SUBJECT OF 

THE ACTIVITY 

 

CONSORTIUM’2026 (Annual Fest) 

 

OBJECTIVES 

To provide a dynamic platform that fosters intellectual exchange, 

creativity, and collaboration through a series of competitive and 

engaging events, enabling students to apply their classroom knowledge 

to real-world business challenges while enhancing their professional 

and interpersonal skills. 

 

METHODOLOGY 

Consortium was a one-day fest featuring three engaging competitions, 

organized and managed by ComSoc members, ensuring active 

participation and smooth execution throughout the event. 

INVITED SPEAKERS 

WITH AFFILIATION 

DETAILS 

  (IF ANY) 

 

Mr. Rajat Arora, a renowned educational entrepreneur and YouTuber. 

 

OUTCOMES 
The events successfully fostered competitive spirit, teamwork, and 

practical learning and exposure of entrepreneurship among participants. 
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PROOFS & DOCUMENTS ATTACHED (Tick mark the proofs attached):  
1 

Notice  & 

Letters 

✓ 

2 

Number of Participants & 

Name of participants  
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3 

Video clip 

 

4 

Photos 
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Feedback Form & 

analysis 

 

6 

News 

clip with 

details 

 

7 

Sample Copy of the 

Certificate 

 

 

 8  

Posters/ 

Invites 

✓ 
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Event report 

Attested by 

Event 

Coordinator & 

IQAC 

Coordinator 
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10 

Any other document 

 

Departmental file no:  
SVC/COMMERCE SOCIETY/2025-26/FEBRUARY 2026/18 

IQAC file No: 
SVC/IQAC/COMMERCE SOCIETY/2025-26/FEBRUARY 2026 

Criterion No: V 
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Dr. Vinod Kumar 
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EVENT REPORT 

 
Name of the event: CONSORTIUM’2026 (Annual Fest) 

Date: 12&13 February, 2026 

The Commerce Association or ComSoc of Sri Venkateswara College organized its flagship event, 

annual fest- CONSORTIUM’26, featuring multiple segments that celebrated the spirit of 

collaboration and innovation. The gathering commenced with the traditional lighting of the lamp and 

a soulful rendition of Saraswati Vandana, invoking blessings for wisdom and success. A warm 

welcome was then extended to the esteemed faculty of the Commerce Department, in recognition of 

their continued guidance and support. The Department of Commerce at Sri Venkateswara College 

hosted a vibrant and insightful speaker session featuring renowned educator and content creator, Mr. 

Rajat Arora. The Seminar Hall was packed to capacity with enthusiastic students, creating an 

atmosphere of palpable excitement and anticipation. The session commenced with a warm welcome 

for the Chief Guest. Dr. Sindhumani Bag opened the proceedings with introductory remarks. Dr. 

Vinod Kumar spoke on the collective efforts of the commerce societies (ComSoc, Bluechip, MAC, 

Ascend, Extension Society, and Commerce Alumni Connect). 

The ComSoc Convenor, Dr. Vinod Kumar, then took the stage to share a few words that set the tone 

for the day. In his address, he spoke about the collaborative spirit and dedication that drive the 

Commerce Department, and acknowledged the efforts of students and faculty in making Comfluence 

a meaningful platform. He then introduced the guest speaker, Mr. Rajat Arora, an educational 

entrepreneur who has transitioned into the field of commerce highlighting the relevance of 

interdisciplinary learning and the value of diverse perspectives in today’s professional landscape. Mr. 

Rajat Arora, a renowned teacher and entrepreneur graced the event as the guest speaker. He spoke 

about his transition from college graduate to entrepreneurship, his expertise in accounting, and his 

impactful work in the educational coaching sector. The session was deeply motivational and left a 

lasting impression on both students and faculty alike. A member of the Alumni Connect as faculty in 

the Department of Commerce, SVC shared her personal professional journey, offering a localized 

perspective on the versatility of the commerce stream. She emphasized that the scope of commerce is 

far broader than traditional perceptions suggest. Following her address, she was presented with a 

token of appreciation by Dr. Sindhumani Bag. The Dr. Vinod Kumar expressed his deep sense of 

gratitude to ComSoc members from faculty Dr. M. Rama Naik, Ms. Angel Josy Lakra and faculty 

members Ms. Sunita Chhabra, Dr. Shruti Mathur, Dr. Pooja Jain, Dr. Davendra Malapati, Dr. Arpita 

Kaul, Dr. Antima Sharma, Dr. P. Chengalrayulu, Mr. Ajit Singh for giving their valuable time and 

attending the event. In addition to this, we expressed our deepest gratitude to our principal Prof. Vajala Ravi, 

Vice Principal Prof. (Dr.) Nandita Narayanasamy and all faculty members of the Department of Commerce. 
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SPEAKER SESSION 

After a brief presentation by Team Ascend, Mr. Rajat Arora took the podium. His session was a mix 

of personal anecdotes, career strategy, and life lessons. He candidly shared his transition from the 

Science stream to Commerce, highlighting the hardships he faced and how pivoting allowed him to 

find his true calling. He urged students to prioritize tangible skills and entrepreneurship, specifically 

touching upon the evolving role of AI in the modern professional landscape. A significant portion of 

his talk focused on the "Modern Trio" of success, building a robust C.V., maintaining a strong social 

media presence, and mastering a niche skill. He encouraged the habit of reading newspapers daily, 

noting that staying informed is the cornerstone of building meaningful professional connections. 

Addressing the student demographic directly, he spoke about the pitfalls of "FOMO" (Fear of 

Missing Out) in relationships and the importance of time management during college years. The 

session was deeply motivational and left a lasting impression on both students and faculty alike. The 

floor was opened for a Q&A session, where students engaged directly with Mr. Rajat Arora on topics 

ranging from career shifts to content creation. Despite a minor medical inconvenience where a 

student briefly fainted (and was promptly attended to and recovered), the event proceeded 

smoothly. The session concluded with remarks from Ms. Angel Josy Lakra, gave vote of thanks 

which was followed by a formal felicitation ceremony to honor the guest speaker and the organizing 

teams. 
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First Event: MYSTIC FORUM 

The Mystic Forum was a one of a kind event, combining real problem solving and analytical skills 

with a mythical based setting. The competition unfolded in multiple rounds, beginning with an 

online quiz that evaluated participants’ aptitude along with general and financial knowledge. The 

top 8 teams advanced to the offline deck submission and presentation round where: Case Cope, Iron 

Root Covenant, Horsefire T, Covenant of Stability, The Sap of Life, Chhole Bhature, Payers, and 

The Consulting Cult. 

These teams were given a crisis problem about a mythical nation called Aethelgard, which was 

suffering from lack of resources and civil war, judging their moral, authoritative and long-term 

financial planning capabilities. All the participants proposed innovative and practical solutions to 

the crisis, with each of them having their own special and creative approach towards problem-
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solving. The participants were also allowed to ask questions from the presenting teams, and the 

level of the questions contributed to the overall points of the questioning team. This presentation 

round was followed by a final escape room round, where participants had to solve aptitude and 

mythical culture based riddles mixed with financial problems twist, which included franchises like 

The Lord of the Rings, Harry Potter, Wednesday, Game of Thrones and Vampire Diaries. The 

round tested general pop culture knowledge of the participants along with on-the-spot decision-

making. The overall result depended on a combination of the performance in both the presentation 

and the escape room rounds. After an intense and insightful series of presentations, back-to-back 

questions and brain twisting riddles, Team Horsefire T (Netaji Subhash Institute of Technology & 

Indraprastha University) emerged as the winners, with Sap of Life (Sri Venkateswara College) and 

Case Cope (Shri Ram College of Commerce) being the first and second runner ups respectively. 

Each of these teams impressed the judges with their creativity and innovative approach to problem-

solving, their strategic questions to other teams and a speedy escape from the escape room. 

Second Event: The Perfect Escape 

The Perfect Escape was a fun and interactive game-based event organised by the Commerce 

society. The event was designed to test teamwork, thinking skills, decision-making, and how well 

participants could perform under pressure. The entire game was divided into different rounds called 

vaults, with a few gamble and surprise rounds in between to keep things exciting. 

Vault 1 – Treasure Hunt 

The first round was a treasure hunt. Teams had to move around different locations to collect clues. 

At each location, a society member was present with a clue. The goal was to collect all the clues as 

quickly and accurately as possible. This round focused a lot on coordination, communication, and 

speed. 

Gamble Round 

After the treasure hunt, a gamble round was conducted. In this round, teams had the chance to either 

increase or lose their points or cash based on their decisions. This added an element of risk and 

made the game more interesting. 

Vault 2 – Murder Mystery 

The second vault was a murder mystery round. Teams were given clues and had to connect them to 

solve the mystery. Logical thinking, discussion, and teamwork were very important in this round. 

Split and Steal Round 

Following Vault 2, a split and steal round took place. In this round, team members had to make 

choices between sharing rewards or choosing personal gain. This round tested trust and teamwork 

within the teams. 

Vault 3 – Bribing the Watchmen 
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Vault 3 involved solving puzzles by bribing watchmen using the resources teams had earned in 

previous rounds. Teams had to think smartly about how to use their resources while solving the 

puzzles. This round focused on both problem-solving and strategy. 

Split and Steal Round 

Another split and steal round was conducted after Vault 3, adding more pressure and excitement to 

the game. 

Vault 4 – Investment Round 

Vault 4 was an investment-based round. Teams had to decide where and how much to invest their 

earned cash. The results depended on their choices, making this round all about planning and risk-

taking. 

Gamble Round 

After the investment round, another gamble round was held. This gave teams one last chance to 

change their position in the game. 

Final Round – Escape Room (Surprise Round) 

The final round was a surprise escape room challenge. This round was not revealed beforehand. 

Teams were given clue sheets with riddles, and the clues were hidden around them. They had to 

solve the riddles and find the final answer to escape. The team that completed the task first was 

declared the winner. 

The Winner was- TEAM ARJUN 

Conclusion 

The Perfect Escape was a well-organised and exciting event. The mix of different types of rounds, 

along with the surprise escape room at the end, kept participants engaged throughout. Overall, the 

event was enjoyed by everyone and successfully tested teamwork, thinking skills, and decision-

making. 

Event Third: The Talent Hunt 

The Talent Hunt at Consortium was a lively and engaging showcase of creativity, bringing together 

students from across the campus to celebrate their diverse skills. The event featured an array of 

performances, including freestyle dance, rap, soulful singing, and several unique acts that 

highlighted the individuality and passion of the participants. 

With enthusiastic participation and an energetic audience, the Talent Hunt created an atmosphere of 

excitement and camaraderie. It not only entertained but also provided a platform for students to 

express themselves, gain recognition, and strengthen the cultural spirit campus. The event stood out 

as a true celebration of talent and community, leaving a lasting impression on everyone present. 

The Winner was- CHAITANYA BHARDWAJ 

Fourth Event: BRANDXCHANGE 
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The BrandXchange competition at Consortium, USME was designed as a dynamic marketing 

showdown that tested the creativity, adaptability, and strategic thinking of participating teams. The 

journey began with a rigorous case-based selection process, where teams were shortlisted on the 

basis of their innovative solutions and practical approaches. The top-performing teams were then 

invited to the campus for the final rounds, which introduced a series of unexpected twists to truly 

challenge their marketing acumen. One of the most exciting elements of the competition was the 

integration of the Spin the Wheel mechanism, which provided teams with peculiar and 

unconventional prompts. These prompts required participants to design complete business 

marketing campaigns on the spot, pushing them to think outside the box and respond with agility. 

The competition unfolded as a high-energy battle of ideas, where adaptability, efficiency of 

communication, and practical execution became the deciding factors. The judging panel, comprising 

seasoned industry professionals, evaluated the campaigns not only on creativity but also on their 

feasibility and impact in real-world scenarios. In the end, winners were crowned based on their 

ability to seamlessly blend innovation with practicality, making BrandXchange a truly memorable 

and enriching experience for all involved. 
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