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EVENT REPORT 
 

NAME OF THE EVENT: Annual Orientation of MAC 

DATE DEPARTMENT COMMITTEE/SOCIETY COORDINATOR’S 
NAME 

27th August 2026 Commerce The Marketing Club Dr. Neha Singhal 

TIME VENUE NUMBER OF 
PARTICIPANTS 

NATURE: 
Outdoor/Indoor; 
online/offline/hybrid 

9:45 am onwards T-1 Room No. 13 56 Offline 

FINANCIAL 
SUPPORT/ASSIS 
TANCE (if any): 

N/A 

 

BRIEF INFORMATION ABOUT THE ACTIVITY 
 
 

TOPIC/SUBJECT OF THE ACTIVITY  
Annual Orientation of MAC 

OBJECTIVES 
The event was aimed at introducing the 
society and its departments, while acquainting 
students with diverse concepts of marketing 
through engaging activities and interactions. 

 



 

 

METHODOLOGY  
The one-day event also featured a 
post-orientation competition, “Brand 
Baazi,” which added an engaging and 
interactive dimension to the proceedings. 

INVITED SPEAKERS WITH 
AFFILIATION DETAILS 
( IF ANY) 

 
 N/A 

OUTCOMES  
Through fun games and interactive sessions, 
students gained insights into marketing 
concepts, which further encouraged many of 
them to register for the society’s recruitment 
process. 

 
 
 
 
 
 

PROOFS & DOCUMENTS ATTACHED (Tick mark the proofs attached): 
 
 

1 
Notice & 
Letters 
✓ 

2 
Number of Participants 
& Name of participants 

✓ 

3 
Video clip 

4 
Photos 

 

✓ 

5 
Feedback 
Form & 
analysis 

 

 

 
 IQAC File No: SVC/IQAC/MAC/2026-2027/August 2026 
 

Criterion No:  
III and V  

 Departmental file no: SVC/MAC/2026-2027/August2026/02 
  

IQAC Document 
No: 

 

6 
News clip 

with details 

7 
Sample Copy of the 

Certificate 
 

8 
Posters/ Invites 

✓ 
 

9 
Event report 
Attested by 

Event 
Coordinator 
and IQAC 

Coordinator 
 

10 
Any other 
Document 

 
 



 

 

NAME OF TEACHER & 
SIGNATURE 

NAME OF HEAD/ 
COMMITTEE 
INCHARGE & 
SIGNATURE 

IQAC COORDINATOR 
(SEAL & SIGNATURE) 

Dr. Neha Singhal Dr. Neha Singhal 
 

 

 
 
 

For Reference 
 

Criterion 
I 

Curricular Aspects (planning & 
Implementation) 

 Criterion V Student Support 
& Progression 

Criterion 
II 

Teaching Learning & Evaluation Criterion VI Governance 

Criterion 
III 

Research, Innovations & Extension Criterion VII Institutional 
Values & Best 
Practices 

Criterion 
IV 

Learning Resources and 
Infrastructure 

  

 
 
 
 
 
 
 

 
 

REPORT 
 

The Marketing Club of Sri Venkateswara College organized its Annual Orientation event on 27th August 
2027 in offline mode. The event commenced in T1, Room No. 13  at 9:45 a.m. with the traditional 
lamp-lighting ceremony, conducted by our Convenor, Dr. Neha Singhal.  

This was followed by an inspiring address from our Convenor, Dr. Neha Singhal, who welcomed the 
students and shared her words of encouragement. Thereafter, the Team introduced the society, giving 
the audience an overview of the club’s vision, objectives and functioning. The introductions were 
followed by a detailed presentation of the various departments, allowing students to gain a better 
understanding of their respective roles, responsibilities, and opportunities within the society. 

The session further included engaging and interactive activities designed to test and enhance students’ 
marketing acumen. Participants were also provided with an opportunity to express their perspectives 
and ideas before the gathering, fostering an atmosphere of inclusivity, confidence and active 
participation. 

Neha
Stamp

Neha
Stamp



 

Overall, the orientation served as an engaging introduction to the Marketing Club, providing students 
with an insight into the society’s functioning while encouraging them to participate, interact and explore 
their potential in the field of marketing. 
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Attendance Sheet 
 



 

 



 

 
 
REPORT OF Post Orientation Competition 

 
Name of the event: Brand Baazi 

Date: 27th August 2026 
 

The Marketing Club of Sri Venkateswara College organized Brand Baazi 2026, an engaging 
marketing-based event, on 27th August 2026 in offline mode. The event consisted of two exciting 
rounds designed to test the participants’ creativity, communication skills, teamwork, and marketing 
acumen. 

The first round involved group pitching, where participants were assigned a random product and 
were required to develop and present a compelling pitch for it. The round encouraged participants 
to think spontaneously and creatively while highlighting the product’s features and potential 
through effective marketing strategies. 

The second round added an interesting twist to the pitching challenge. Two teams were 
combined and were presented with two products - one defective and one perfect. The 
participants were required to pitch both products effectively, despite the inherent difference in their 
quality. This round tested their ability to think on their feet, use persuasive communication and 
creatively market a product by identifying and presenting its strengths. 
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EVENT PHOTOS 
 

 
 
 
 
 
 
 



 

LIST OF PARTICIPANTS 
 

Team Name Team Members 

Warriors Roshan 

 Sameer 

 Kaushal 

Free from STDs Harshit 

 nishant 

 pratik 

Deechic Chesta 

 Deeshika 

AJA Aarav 

 Jashith 

 Aviral 

The Brand Hub Akshita Rajput 

 Vanshika 

 DIVISHA 

market mavens Raghav 

 Vishal 

Team Anshuman Jayant Bhatia 

 Ahmed Rayyan 

 Sahil Bhojwani 

Adrenal Yasir 

 Aditya 

Bermuda Triangle Akshat 

 Avani 

 Supriya 

Tissue paper Anushka singh 

 Kanishka 

 Kanishka 

 
 
 
 
 
 
 
 



 

WINNERS 
 
 
 

Team Members Course 

Travel Trippers Anushka Bcom Prog 

 Kanishka Bcom Prog 

 Deeshika Bcom Hons 

 Chesta BSc. Maths  
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